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The conference met my overall expectations.
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My perspective on issues that women face today has changed

or broadened.
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The speakers were well versed and contributed to the

discussion process.
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Breakout session topics were appropriate for the purpose of

the conference.
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Will your business increase with today’s sponsors as a result of their
sponsorship with the conference?
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How did they find out about the conference?
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Age
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Ethnicity
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Attendees by geographic location.
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Highest level of education completed
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Marital Status
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Registered to vote?
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Of 96% that said yes, what is their party affiliation?
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Annual individual income
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Annual household income
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Total investment holdings, including cash in checking & savings,
stocks, bonds, mutual funds & IRA’s
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Conference Liaison

Randall Hitt

rhitt@tribblecreativegroup.com

704-376-1943
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